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QATA ADVERTISE TO
J THE WORLD'S MOST AFFLUENT NATION

12%

Highest GDP Millionaires Growing

World'’s highest GDP per Highest percentage World’s fastest growing
capita at purchasing of millionaire economy during
power parity (PPP). households in the world. 2008-12, with a GDP

compounded annual
growth rate of 12%.

INTEGRATE ORYX PREMIUM INTO YOUR MEDIA PLAN Sources: ONB —‘Qatar Economic Insight’and Qatar Information Exchange (www.gix.gov.qa)
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Featuring
the finest in

Horology
High & fine jewellery
Luxe experiences

Fine arts &
rare collectibles

Exceptional hotels

Luxury global brands
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- XCLUSIVE

Exclusive interviews
with global icons

Fashion
Sport & music
Global celebrities
Jewellery & watches

Fine art

Business leaders
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MEDIA FACTS

In-flight advertising gets results.

Amazing results.



MEDIA FACTS

In-flight advertising gets results.
Amazing results.

According to the Nielsen/Arbitron In-Flight
Media Study, nearly 7 out of 10 readers
acted upon the information they obtained
from in-flight magazines.

Sources: CAPA - Centre for Aviation, Qatar Airways, FrequentFlyer.com, EMS 2011, KLM Reader Study, Interairmedia.com, and Nielsen/Arbitron In-Flight Media Study
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MEDIA FACTS

90% 80% 75%

Trusted Well-read High recall

90% of travellers Over 80% of passengers 75% of passengers
say they trust the read the airline’s in-flight recall at least one brand
information they read in magazine. that used in-flight print.

the in-flight publication.

Sources: CAPA - Centre for Aviation, Qatar Airways, FrequentFlyer.com, EMS 2011, KLM Reader Study, Interairmedia.com, and Nielsen/Arbitron In-Flight Media Study
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SOMETHING MORE?

WITH ONEWORLD ALLIANCE MEMBERSHIP,
QATAR AIRWAYS' PROFILE HAS NEVER BEEN HIGHER

AR
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ALREADY VOTED THE WORLD'S
FINEST PREMIUM TERMINAL IN 2011/12/13...
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HIA OPENS 2014, WITH MORE THAN 40,000M?
OF RETAIL FACILITIES AND PASSENGER LOUNGES
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SOMETHING MORE?

PREMIUM CABIN SEAT CAPACITY
GLOBAL AVERAGE 7.3%

T
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SOMETHING MORE?

PREMIUM CABIN SEAT CAPACITY
GLOBAL AVERAGE 7.3% - QATAR AIRWAYS 10%

T
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SATES & SPECS

2014 ADVERTISING RATES SPECIFIED POSITION SURCHARGE

Full Page, run of magazine $13,250 3+ insertions 2.5%
Full Page, 1% 30 pages $15,500 6+ insertions %
. . [o)
Double Page Spread, run of magazine  $24,750 91 insertions 7:5%
o 12+ insertions 10%
Inside Front Cover Spread $29,500
Specified Position Surch 20%

Second Double Page Spread $28,000 PECIEE FOSITON SUENITTE ’

p Without payment of the specified position surcharge all advertisements
Third Double Page Spread $261500 are accepted and appear on a'run of magazine’basis.
Fourth Double Page Spread $25,250
Outside Back Cover $37,500
Inside Back Cover Spread Arabic $29,500 2014 COPY & BOOKING DEADLINES
Back Cover Gatefold $37,500 January 2014, closes Dec 18 : July, closes June 19
Tip-ins & Editorial Sponsorship POA February, closes Jan 19 August, closes July 20

March, closes Feb 18

September, closes Aug 20

April, closes March 19

October, closes Sep 17

May, closes April 16

November, closes Oct 19

June, closes May 18

INTEGRATE ORYX PREMIUM INTO YOUR MEDIA PLAN

December, closes Nov 19
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FULL PAGE

Add 3mm bleed

DPS

Add 3mm bleed
Gutter allowance: 24mm

If the advert does not have a coloured background and/
or visible border, its border may be delineated by a 0.25mm
keyline.

All adverts must be supplied as a final high-
resolution print-ready PDF with colour laser proof.
The Publisher will not be held responsible if a colour
laser proof is not supplied.

Ads to be sent as Photoshop JPG (no compression)
or Acrobat PDF only. Black and white ads should be
saved in greyscale and colour ads should be saved as
CMYK. All black and white line art should be scanned
at a minimum of 1200dpi. All other images should be
scanned at a minimum of 300dpi. Press proofs that
meet SWOP standards must also be included.

Send files electronically to:

https./www.hightail. com/u/AgencyFish



CONTACTS

MEDIA OPPORTUNITIES

To receive details of how to advertise in Oryx
magazine, and other media opportunities,
please contact:

QATAR - MIDDLE EAST
MELISSA WARD-PAPAGEORGIOU
T:4+974 5579 4736
melissa@agencyfish.com

UAE - KSA - KUWAIT - BAHRAIN -
OMAN - LEBANON - EGYPT
JEWELIA DAKIN

T: 4971 (0)55 661 8975
jewelia@agencyfish.com

LONDON - US - EUROPE - ASIA
GARETH WATSON

T: +44 7825 738 972
gareth.watson@agencyfish.com

CHINA

WENDY LIN

Publicitas (Beijing) Adv'Co,, Ltd.
T: 486 10 6588 8155 ext. 328
wendy.lin@publicitas.com.cn

INTEGRATE ORYX INTO YOUR MEDIA PLAN

FRANCE

CLAIRE GOUEYTHIEU

Publicitas — Adnative
T:+33153648878
claire.goueythieu@publicitas.com

ALEXANDRA IGNATIEFF,

Pole Luxe, Publicitas SAS
T:+33153648876
alexandra.ignatieff@publicitas.com

GERMANY/AUSTRIA
CHRISTOPH HOFER,

Media Office Int'GmbH

T: +49 8151 550 8555
christoph.hoefer@publicitas.com

HONG KONG

MARIAM WANG, Publicitas

T: 4852 2516 1560
mariam.wang@publicitas.com

ITALY

SANDRA BONINI, Deputy Director, G+J

International Sales Italy
T: 43902 20526722
M: +39 331 6408959

MALAYSIA - THAILAND
DARYL NG

Jet-Set-Media

T: 465 6260 3585
daryl@jet-set-media.com

SWITZERLAND

HANS OTTO

Gruner + Jahr (Schweiz) AG
T:+41 44/ 269 7072
M+4178/6116161
otto.hans@guj.de

TURKEY
E. TAN BILGE, Media Ltd. Istanbul
T: 490 212 275 8433

USA

DAVID BANNISTER

AirGroup One

T.+1 2122445610
dbannister@airgroupone.com
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TERMS & CONDITIONS

GENERAL

1. All Advertisements accepted for publication by Agency Fish Ltd
(‘AF")in any ofits print or online publications are accepted subject to these
terms and conditions. Any other conditions proposed by the Buyer shall be
void unless accepted by AF in writing.

2. Inthese conditions:

‘Advertiser’ means the person whose goods or services

are advertised;

‘Advertisement’ means display, recruitment, online, email, mail
order and classified advertising and shall include inserts, supplements and
re-directed advertisements;

‘Buyer’ means the person placing the order for the insertion of the
Advertisement;

“Medium’ means the print or online publication taking

the booking.

3. All Advertisements are accepted subject to space being available in the
Medium.

4. AFreserves the right to cancel any order without liability in the event of
becoming aware of any meetings of creditors, bankruptcy, liquidation
proceedings, the appointment of a receiver or administrative receiver over
the whole or substantial part of the Buyer's assets, or any indication
whatsoever of financial difficulties.

5. These conditions and all other express terms of the contract between
AFand the Buyer shall be governed and construed in accordance with the
Laws of England and the parties hereby submit to the non-exclusive
jurisdiction of the English Courts.

BUYER TO CONTRACT AS PRINCIPAL

6. The Buyer warrants that the Buyer contracts with AF as principal
notwithstanding that the Buyer may be acting directly or indirectly for the
Advertiser as an advertising agent or media buyer or in some other
representative capacity. Where the Buyer s the Advertiser's advertising agency,
the Buyer warrants that it is authorised by the Advertiser to place the
Advertisement with AF.

DELIVERY AND OWNERSHIP OF MATERIALS

7. Copy must conform to AF's requirements and AF reserves the right to
charge for any additional work involved in amending the copy of the
Advertisement to conform to its requirements.

8. Anyintellectual property rights in designs prepared by AF shall remain
the property of AF and Advertisements including such designs may not be
reproduced without AF's consent.

BOOKING PROCEDURES

9. If an Advertisement includes a promotion, competition or

a special offer of merchandise the Advertiser must provide full details to AF
on request.

PRICES AND PAYMENT TERMS

10. Prices published by AF from time to time are subject to revision at any
time and orders are accepted on the condition that the price binds AF only
inrespect of the period specified in the applicable rate card.

11. Series discounts apply only to orders placed in advance and completed
within the agreed period. AF reserves the right to adjust advance discounts
and/or to surcharge in the event of a series of Advertisements not being
completed within that period. If the Buyer cancels the balance of a contract
to publish a series of Advertisements, except in the circumstances set out
in paragraph 23, it relinquishes any series discount and all Advertisements
will be paid for at the appropriate rate.

12. Prices are exclusive of applicable Value Added Tax which the Buyer
shall additionally be liable to pay to AF.

13. Credit accounts must be settled in accordance with the
terms shown on the invoice, which are strictly net. In default,
all outstanding transactions will become liable for immediate settlement.
Interest will be charged monthly on overdue accounts at the rate of 2%
above the National Westminster Bank Minimum Lending Rate.

LIMITATIONS ON AF’S LIABILITY

14. Except to the extent specified in paragraph 15, AF shall not be liable
forany loss or damage suffered by the Buyer as a result of any total or
partial failure (howsoever caused) of publication, distribution or
availability of any Medium in which any Advertisement is scheduled to be
included or for any error, misprint or omission in the printing of any
Advertisement. In the event of a printing error or omission, which detracts
materially from the Advertisement, AF will either reinsert the
Advertisement or relevant part of the Advertisement in a subsequent issue
or make a reasonable refund of or adjustment to the price paid by the
Buyer. No reinsertion, refund or adjustment will be made for any other
error or omission.

15. The total liability of AF to the Buyer for any act or omission of AF,its
servants or agents relating to any Advertisement shall not exceed the amount
of a full refund of any price paid to AF for the Advertisement or the cost of a
reasonably comparable further or corrective Advertisement. Without
limiting the foregoing, AF shall not be liable for any loss of profits or
business or for indirect or consequential loss. AF accepts no liability for

INTEGRATE ORYX PREMIUM INTO YOUR MEDIA PLAN

the repetition of an error in an Advertisement ordered for more than one
insertion unless notified immediately the error occurs. Complaints
regarding reproduction of printed Advertisements must be received in
writing within one calendar month of the cover date.

16. AF accepts no responsibility for the quality of reproduction of any
photograph supplied by the Buyer, its agents or servants.

CANCELLATION OR SUSPENSION

17. Notification of space cancellations must be received in writing 30 days
prior to the closing deadline. If cancelled after deadline, the advertiser will
be charged for the insertion. Materials received after published deadlines
are subject to a late insertion fee.

18. AFreserves theright to omit or suspend an Advertisement at any time
for good reason, without liability to the Buyer, and shall notify the Buyer as
soon as possible. If such omission or suspension is due to the act or default of
the Buyer, the Advertiser or their respective servants or agents, then the
Buyer shall pay for the Advertisement in full notwithstanding that the
Advertisement has not been published.

BUYER’S WARRANTIES AND INDEMNITIES

19. The Buyer warrants that the Advertisement does not contravene the
British Code of Advertising Practice and is not in breach of any relevant
legislation, including the Race Relations Act 1976, the Sex
Discrimination Act 1976 (both as amended), the Disability
Discrimination Act 1995, the Employment Equality (Age) Regulations
2006 and the Obscene Publications Act and also including any
legislation or requlation, such as those relating to the provision of
Financial Services, which apply to specific Advertisers, products or
services.

20. Ifany Advertisement submitted for publication contains the name or
pictorial representation (photographic or otherwise) of any living person
and/or any part of any living person and/or copy by which any living
person is or can be readily identified, the Buyer warrants that the Buyer or
the Advertiser has obtained the authority of such living person to make
use of such name, representation andj/or copy.

21. The Buyer will indemnify and hold harmless AF from and against any
claim that the Advertisement infringes the copyright, trademark or other
intellectual property rights of any person or that it is defamatory or infringes
any other right of any person. AF reserves the right to withdraw and/or refuse
to publish an Advertisement without liability to the Buyer ifit reasonably
believes that the Advertisement may make AF or the Advertiser liable to any
complaint, claim or proceedings.

ORYX
PREMIUM

ol

22. The Buyeris solely responsible for fulfilling and dealing with any
orders or enquiries relating to the goods, services or promotion to which
the Advertisement relates and will indemnify and hold AF harmless
accordingly.

PRINT ADVERTISING

23. Copy must be supplied by the Buyer without application from AF. If
copy instructions are not received by the agreed date, no guarantee can be
given that any agreed proofs will be supplied or corrections made and AF
reserves the right to repeat the most appropriate recent copy or omit the
Advertisement. Where a layout or proofis submitted to the Buyer, it must
be returned on the date specified and AF reserves the right to publish the
Advertisement in the same form as any layout or proof submitted if the
layout or proof is not returned on the date specified. In any of these cases,
the total price of the order will remain unaltered.

24.[f, atits discretion, AF considers it necessary to modify the space or
alter the date or position of the Advertisement or make any other
alteration to an Advertisement accepted for insertion, the Buyer will have
the right to cancel the publication of the Advertisement if the alterations
requested are unacceptable.

25. Where an Advertisement has been accepted by AF and includes inserts
AFreserves the right to charge the full price if the inserts fail to arrive at the
agreed time and place for insertion.

26. Charges will be made to the Buyer where printers are involved in
extra production work owing to acts or defaults of the Buyer or the
Advertiser.

27. All gross display Advertisement rates are subject to the current
Advertising Standards Board of Finance (‘ASBOF') levy payable by the
Buyer. Where an order is placed by a Buyer who is an advertising agency,
the Buyer will be responsible for paying the levy to ASBOF. Where an
Advertiser places advertising direct, AF reserves the right to add the ASBOF
levy to its gross rate and pass this direct to ASBOF.
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